


A Message from Wharton Executive Education

Are you thinking about the next move of your competition to delight your customers? How will
pending regulation impact your stakeholders? Do you have the information technology and security
to advance into the future? What about offshoring and outsourcing? Do you anticipate the
advantages and challenges of new emerging markets? Have you done any scenario

planning to enable your organization to quickly adopt and succeed despite mar-
ket risks, uncertainties or changes in global policy?

In 2000, Wharton defined a new category of executive education by
introducing a program that remains unrivaled. We streamlined a
learning process that works for senior leaders facing the challenges
of today’s fast-paced marketplace. It couples the best of
experiential learning in the classroom with on-site visits to
organizations newly cited for best practices and thought
leadership in their field. The Wharton Fellows Program
challenges leaders to rethink their existing mental models
and enhances the latest leadership development methods
of successful organizations around the globe. It also
supplements the other senior executive education programs
in our portfolio, including our five-week Advanced

Management Program and two-weck Executive
Development Program.

W celebrate the partnerships that we formed with organizations
around the globe, and value the relationships built by delivering
the very best learning experiences in executive education programs.
We hope that you and your organization will continue this tradition
through participation in this unique, non-traditional learning model.

As you read on to uncover the tremendous value many executives

discover in our Fellows Program, we look ahead to meeting you in a future
Fellows Master Class.

Tonio Palmer
Program Director, Wharton Fellows
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The Fellows Program:
Dynamic and Distinctive

Dynamic

master classes

Fellows converge on an international destination for 2.5 days of intense experiential learning sessions in
a unique “Master Class” format. Master Classes typically combine classroom sessions with on-site visits.
We look to our distinguished Wharton Faculty, industry and regional market experts to lead interactive
classroom dialogues. During on-site visits, the Fellows meet with various organizations senior executives
to discuss their management issues as a “living case study” in real time. Each host organization’s senior
executive team presents their strategy and then shares their current challenges. A brief tour of the
organization’s facilities provides the Fellows with an opportunity to directly observe their organization’s
culture and operations. After the tour, the Fellows conduct a breakout session to discuss their observations
and questions. To conclude the visit, the Fellows dialogue with the organization’s senior executive team
about their ideas and suggestions.

virtual lectures

Fellows participate in periodic virtual lectures focused on emerging business issues that will affect the future
business environment. Wharton’s Virtual Classroom provides the platform to deliver lectures live and in real
time right to your computer, with a video broadcast and two-way audio participation by all participants.

customization and co-development

Master Class and Virtual Lecture content is customized for the Fellows Community, based on the Fellows
Community interests, priorities, and feedback from previous sessions. Each program is co-developed

by Wharton faculty and staff, industry, and market experts, and rotating members of the Fellows
Community to ensure content relevance.

global networking

Throughout the Master Class sessions we provide quality time for peer-to-peer learning and networking.
Unscripted time is purposely scheduled during meals, between sessions and in the evening, after sharing
reflections of the day. We encourage Fellows to interact informally by sharing special interests.

We believe that peer learning through these interactions forms a key long-term benefit of the Fellows
network. We also operate a unique electronic platform to support the Fellows Community through our
Fellows e-network, which further strengthens ongoing online interaction.
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Fellows attend classroom session in Shanghai The Fellows Program selectively admits Fellows meet at various global destinations
to enhance their negotiating skills and experienced global executives who remain to discuss specific regional issues that will
explore opportunities in the China market. committed to lifelong learning. impact the global marketplace.

Wharton Fellows Program



Distinctive

challenging current mental models

Fellows offers powerful learning experiences that address

a wide range of topics—across multiple functions—led by
leading minds in business, industry, and government to
equip leaders with creative approaches to solving existing and
future challenges.

immediacy

Real-time learning experiences about timely and relevant
topics to the Fellows Community take place several times
per year in various geographic and cultural centers. The focus
is on various current business themes and industry verticals.

access
Faculty and experts from the best of academia and
business collaborate with those from other fields, including
technology, science, politics, and the arts.

intimacy
Each Master Class is limited to 50 participants to encourage
group interaction and dialogue.

efficiency
Each Master Class is compressed into 2.5 days to expand

Fellows’ capabilities with minimal time out of the workplace.

exclusivity

“The Fellows Program is a great way to get away
from your routine for three days and think about
the broader issues affecting your business.”

Robert Stefanowski, President
GE Commercial Finance, London

“The Wharton Fellows Program has helped me
keep abreast of the latest developments in the
business world. The programs help participants
get beneath the skin of those issues which you read
about in the newspapers.”

Marcus Thompson, Managing Director and CIO
HSBC Private Equity (Asia) Ltd., Hong Kong

“I have found the Fellows Program to be enjoyable,

fun and very relevant to current business issues.
[ have always been able to come back with
actionable ideas, and insights gained help me
make better business decisions”.

Rohit Mahjan, President and CEO
Software Folks, India

“More than a year after I joined the program, the
ideas I implemented are all bearing fruit—not just
in ROJ, but also in changing the company culture
around using innovative technologies.”

Michael Rechtiene, President
Animas/Johnson & Johnson, Pennsylvania

“Because each Master Class advances my strategic
thinking about my business and further expands
my global network, Fellows is a great way to
sustain a competitive edge as a corporate leader.”

Margery Brittain, Vice President
MetLife/Global Benefits, New York

Enrollment is limited to senior executives and Fellows candidates must be nominated by their Chief Executive
Officer/Managing Director, Human Resource Senior Executive, or member of their Board of Directors before

admittance into the Fellows Program.

action

Master Classes are action oriented to enable the immediate application of critical knowledge and testing of new

concepts and ideas when Fellows return to the workplace.

advisory board

Fellows nominate and elect members of the Fellows Community to serve on the Fellows Advisory Board. The

Advisory Board articulates broad program objectives, provides strategic guidance in defining program topics and
locations, identifies organizations for on-site visits, and plans the annual program schedule. The Advisory Board
interfaces with the Academic Director, Program Director, and the Wharton Executive Education Staff to ensure
the Fellows Program meets the goals of the Fellows Community.

Wharton Fellows Program

3



' Admission

Fellows admission is limited to senior-level executives from mid-to-large size companies from around the world.
To diversify the Fellows experience within the network, a small percentage of entrepreneurs and high potential,
non-profit and non-governmental organization business leaders are also admitted to the program. Applications for
admission into the Fellows Program are reviewed on a rolling basis and all decisions are made within two weeks
of receipt of the complete application. Admission is based on the information provided by the Fellows candidate
submitted on the application form and on the recommendation of the candidate’s Chief Executive Officer/
Managing Director, Human Resource Executive, or Board of Directors member.

fellows and alumni status

Immediately upon acceptance to the Fellows Program, members become Fellows of The Wharton School,
marking the beginning of a lifelong connection to one of the world’s leading business research and teaching
institutions. Upon completion of twelve Master Classes, Fellows become Wharton Alumni, joining a larger
community of more than 84,000 Wharton Alumni worldwide and gaining access to regional alumni forums,
local clubs and the Wharton Alumni online community.

fellows membership dues and master class tuition

Once admitted to the Fellows Program, new Fellows will be invoiced $1,200 for their annual membership dues.
Membership includes access to all Wharton Fellows ongoing activities, participation in Virtual Classroom

session, access to the Fellows online network, and invitations to Wharton global events. While we encourage Fellows
to frequently participate in the Master Classes, Fellows should attend at least one Master Class every other year to
maintain their membership and commitment to lifelong learning. Tuition for all Wharton Fellows Master Classes
includes accommodations, meals, program materials, and transportation during the class. It does not include air or
ground transportation to and from the program sites. Master Class tuition varies for each Master Class, with a range
of $5,000-$10,000 depending on program venue and content. Tuition is due in full upon registration.

questions

We hope that you will explore the opportunities for you and your company and take advantage of Wharton’s
extraordinary faculty and expertise by applying to the Wharton Fellows Program. We welcome the opportunity
to respond to your questions and comments about Fellows and look forward to speaking with you soon.

Jerry Wind Tonio Palmer

Academic Director, Wharton Fellows Program Director, Wharton Fellows
The Lauder Professor Aresty Institute of Executive Education
The Wharton School The Wharton School

University of Pennsylvania University of Pennsylvania
windj@wharton.upenn.edu toniopalmer@gmail.com
+1.215.898.8267 (T) +1.215.898.1106 (T)

+1.973.714.0101 (Direct line)
www.wharton fellows.com
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A lifelong learning network of
top business leaders from across the globe.

3M Company

Alberto-Culver Company
Alcan Inc.

Allianz SE

Axigma Technologies s.a.
Bacardi, U.S.A., Inc.

Balser Companies

Bank of America

Booz Allen Hamilton Inc.

BRE BANK SA

Bristol-Myers Squibb Company
Chinatrust Financial Holding Co., Ltd.
Cisco Systems, Inc.

Citigroup Inc.

The Coca-Cola Company
Cushman & Wakefield, Inc.
Deloitte Consulting LLP
Edward D. Jones & Co., L.
Educational Testing Service
Electronic Data Systems Corporation
EH. Engel S.A.

Ford Motor Company

The Gap Inc.

General Electric Company
Global Praxis Group SA
Google Inc.

Hewlett-Packard Company

Hongkong & Shanghai Banking Corporation Led.

International Business Machines Corporation

ITT Corporation

iSOFT Group plc

Johnson & Johnson

JP Morgan Chase & Co.
Keppel Offshore & Marine Ltd.
Marriott International Inc.
MetLife, Inc.

Microsoft Corporation

Milken Institute

Motorola, Inc.

The Mount Sinai Medical Center
Pfizer Inc.

PhilipMorris USA, Inc.
Random House, Inc.

Royal Dutch Shell plc

Saks Fifth Avenue Enterprises
Samsung Electronics Co., Ltd.
SEI Investments Company
Southern California Edison Co.
State Farm Insurance Group Inc.
Telenexo, SA

The Thomson Corporation
Triad West, Inc.

UBS AG

Unisys Corporation

Wells Fargo & Company
Verizon Communications Inc.
Zurich Financial Services

Zytalis Inc.



@Wharton

UNIVERSITY 0f PENNSYLVANIA

The Aresty Institute of Executive Education
The Wharton School

University of Pennsylvania

255 South 38th Street

Philadelphia, PA 19104.6359

www.whartonfellows.com
800.255.3932 (U.S. or Canada)
+1.215.898.1776 (Worldwide)
execed@wharton.upenn.edu
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